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Fellowship Recipient  (1985). Direct Marketing Education Foundation.  
 
Fulbright Teaching Award (1986). Teaching award from the US 
government for a one-year Visiting Professorship at the School of 
Communications, Institute Technology MARA, Malaysia. 
 
School Faculty Marshal (1990). School of Communications 
Commencement (Best Teacher Award). The Pennsylvania State 
University.  
 
Advertising Faculty Marshal (1990). School of Communications 
Commencement (Teaching Award for Top Advertising Professor). The 
Pennsylvania State University.  
 
CLIO Award (1991). Faculty advisor for the student team that placed 
first in a national competition involving over 90 colleges and universities. 
The prize of $1,000 was given to the School of Communication's 
Advertising Program by the Citibank Corporation.  
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Advertising Faculty Marshal (1992). College of Communications 
Commencement (Best Advertising Teacher Award). The Pennsylvania 
State University. 
 
Fulbright Teaching Award (1986) Teaching award from the US 
government for a one-year Visiting Professorship at the School of Art and 
Design, Institute Technology Bandung, Indonesia. 
 
College of Engineering, Penn State University (1999). Innovations in 
Teaching Award for $3442 for designing a team-taught  Freshman 
Seminar open to students in both Communications and Engineering. 
 
Judge for the Singapore Advertising Hall of Fame Awards (2002 -
2006). Selected to judge the Annual Hall of Fame Awards presented by 
the Institute of Advertising Singapore to the top advertising agencies. 
 
Ministry of Community Development and Sports (2004). A prize of 
$1000 was awarded to my copywriting class for their work on the 2004 
National Family Week advertising campaign. 
 
Judge for the Effie Awards (2003-2006). Selected as a Judge for the 
International Effie Awards presented by the Institute of Advertising 
Singapore (affiliated with the International Advertising Association, 
USA). 

 
Research Grants  
 
1990 Carnegie Foundation Grant.  Member of the interdisciplinary  media 

group at Pennsylvania State University studying adolescent  health and the 
media.  $15,000. 

 
1996  Dentsu Institute of Human Studies. Invited to be a Visiting Fellow 

for the month of June at this prestigious social science research center in 
Tokyo, Japan. Research grant $3000. 
 

1999  College of Engineering, Pennsylvania  State University. Innovations in 
Teaching Grant of $6885  to design and team-teach a Freshman Seminar 
open to students in Communications and Engineering.  

 
2000  Nanyang Technological University Research Grant. Analysis of 

Women’s Magazines in Three Countries: Singapore, Taiwan and the US. 
$3000.  

 
2003 Nanyang Technological University Research Grant. Survey of 

Communication Needs of Small and Medium Enterprises. $3400. 
 
TEACHING  
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Courses Taught 
 

           
Undergraduate Classes    
Advertising Communication     
Advertising Principles 
Media and Marketing 
Professional Media Internship Experience      
Creative Advertising  Writing 
Advertising and Society            
Public Communication: Issues 
Advertising Portfolio 
 
Graduate Classes     
Advertising and Society        
Communication Campaigns & Strategies   
Corporate Public Relations    
Advertising Management    
Public Communication Campaigns    
Public Communication: Issues and Strategies   
Integrated Marketing Communication (MBA)   
 

 
Administration and Supervision 

 
Chair of the Advertising Program at The Pennsylvania University for 
five years (1989-92, 1994-96)  
 
Associate Editor for the Asian Journal of Communication for six years 
(1999-present) 
 
Supervised over 30 Master’s and Doctoral Candidates at Iowa State 
University, Pennsylvania State University and Nanyang Technological 
University 

 
SERVICES TO INDUSTRY AND COMMUNITY 

 
1993 Social Marketing and Development Communications Consulting with the 

UNESCO Integrated Pest Management Project, Jakarta, Indonesia. 
 
1994 Advertising and Public Relations Consulting for Dentsu/InterAdmark 

Advertising in Jakarta, Indonesia 
 
2000- 2004 Member of the Education Committee for the Association of Accredited 

Advertising Agents in Singapore (AAAA)  
 
2001   Institute of Public Administration, Singapore. Consulting on corporate   

communication module for Civil Service College 
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2002   USAID/ Southern Illinois University. Part of an Interdisciplinary team of 
lecturers who traveled to Nepal, Sri Lanka and India to teach NGO’s how to 
use public relations and journalism to spread information about NGO 
projects 

 
2003   Institute of Advertising Singapore. Consulting on the development of an 

Advertising Copywriting School  
 
2003   Raffles La Salle. Invited to chair a committee to validate the Visual 

Communication Diploma offered by Raffles La Salle Art School.  
 
2003.  Singapore Institute of Management. Advisor for Mass Communication 

curriculum for the Singapore Open University Program. 
 
2004   Guest Speaker on Media Corp Radio Panel,  Do teenagers get mixed signals 

from society regarding moral standards?  April 30, 2004  
 
2004   Ministry of Community Development and Sports. Advisor for National 

Family Week Campaign. 
 
2004 Singapore Polytechnic. Invited member of a panel to validate their   

Diploma in Creative Media Design (DCMD) course May, 18, 2004 
 
2002- 2006 Member of the Crowbar Awards Committee organized by the 

Association of Accredited Advertising Agents in Singapore (AAAA)  
 
2003-2006  Member of the Institute of Advertising, Singapore. Served on jury 

committees for the Annual Advertising Hall of Fame Awards and the Effie 
Awards. 

 
 
   
 


